2020 Vol.40 No.6 552 -561
PSYCHOLOGICAL EXPLORATION

A

(

SES
( SES);
- B848 TA

1
2020
( 2017) .
( 2014)

“

E - mail: yzkongl 6@ fudan. edu. cn.

200433)

1028 N

SES

11003 - 5184(2020) 06 - 0552 - 10

o ( Inter—

national of Consumer Unions 10CU) 1963

1991 “
o 1994
( United Nations Environment
Programme UNEP) { )
( Main—
ieri 1997; Shrum 1995; Thompson & Barton 1994) ,
SR :
? ” ( 16BSH090)



40 6 : N 553

( reduce) ; N ( revalu—

ate) ; . ( reuse) ; . ( Christopher Schlenker 2004) .

( recycle) ; . ( rescue) o

2001
( 2001) . .

2007 “

. 7 2007) ; 2017

A AY ” ( A)
2017) ( Schiffman et al. 2003)
N ( 2020)
2.2
( Mainieri et al. 1997) ;
( Parsons et al. 1951) .
: ( McCarty & Shrum 2001) ;
. (Kim 2011) :
( centrality) | ( happiness) ( Mohamed 2006) ;
( success) ( Richins & Dawson 1992)
. (Li 1997) ; .
( Chan 2001) .
o : 2.3
( Ahuvia & Wong 2002) ;
( . ( childhood socioeconomic status
) ( Allen & Wil- SES) .
son 2005) . : SES
. SES

( Kasser & Ryan 1995) ;
( Bates et al. 2013) ;
( Flouri 2004) . : ( Nikuli-
na 2014) ; SES
( Christopher et al. 2006) ;



554

2020

SES SES
( Cohen et al. 2010) .
SES

SES.

( Griskevicius et al. 2011)
( Belsky 2012)
; SES
SES
; SES

SES
( Buss 1995; 2017) o

( Ellis 1988) .
( Griskevicius & Kenrick 2013) .

2014) SES
SES
( 2020) .

( proximate level)

(ultimate level)

( Saad 2007) o

SES
1: SES
SES
2.1:
; 2.2:
SES
2.3: SES
SES.
3.1:
; 3.2:
SES
; 3.3: SES
3.4:
1 o
oh [ f A B
/\ eI

HEM Q2L \ / y

Yy E X AE

SES

SES




40 6 555
4.2 1o
“ 1
7,2019 8
=0 =1
247
=0 =1
=1 / /
=2 =3.
. =4 =5
’ =1 =2 =
3 =4
. 2019 8 ~10 P =5
‘ 5 “15-10 =
o . 210-20 =3 20-50
=4 50 =5
' SES SES
N N N N N N N SES SES
1135
18
6 5
107 5.1
1028 90. 6%
4.3
o Kim Choi ;
(2005) 5 Likert5 Harman
o a 0. 846, 14 1
SES. 18.29% 30%
( Griskevicius et al. 2013; Bel- 0
sky Schlomer & Ellis 2012) 4 Likert 7 5.2
o a 0.89%4. 1028
: o 18.23 3.52 12
( Material Values Scale MVS) ( Richins 25 12 3.9%
& Dawson 1992) 13 N 25.50.75 16.18.20
Likert5 o 18 18,
a 0.816. 1028
o 3% 5=
15
(2004) o
N N . 5.3
N 40 Likert4 1028 .
o a 0.935. 63.6% 36.4%; 29.35
N N N 00 .90 .80 .70 .60



556 2020
N N SES 2
2
F
( p)
374 36.4% 18.48 3.61 0.19
654 63.6% 18.08 3.46 0.14 2.95(0.086)
1028 100. 0% 18.23 3.52 0.11
00 133 12.9% 18.24 3.42 0.30
90 512 49.8% 17.36 3.22 0.14
80 158 15.4% 18.91 3.55 0.28
70 156 15.2% 19.28 3.72 0.30 23.286(0.000)
60 69 6.7% 20.71 3.18 0.38
1028 100. 0% 18.19 3.52 0.11
668 65.0% 18.37 3.57 0.14
360 35.0% 17.95 3.41 0.18 3.361(0.067)
1028 100. 0% 18.22 3.52 0.11
16 1.6% 19.50 3.88 0.97
86 8.4% 18.77 3.72 0.40
247 24.0% 18.31 3.62 0.23
553 53.8% 17.92 3.35 0.14 3.125(0.014)
126 12.3% 18.86 3.72 0.33
1028 100. 0% 18.23 3.52 0.11
47 4.6% 17.21 3.92 0.57
3 0.3% 20.00 4.58 2.65
358 34.8% 17.81 3.38 0.18
246 23.9% 18.34 3.43 0.22 4.048(0.001) **
204 19.8% 18.33 3.48 0.24
170 16.5% 19.07 3.69 0.28
1028 100. 0% 18.23 3.52 0.11
5 188 18.3% 17.71 3.38 0.25
5-10 273 26.6% 18.09 3.33 0.20
10 -20 267 26.0% 18.15 3.59 0.22 2.867(0.022)°
20 - 50 211 20.5% 18.66 3.58 0.25
50 89 8.7% 18.93 3.85 0.41
1028 100. 0% 18.23 3.52 0.11
325 31.6% 17.52 3.64 0.20
414 40.3% 18.18 3.36 0.16 '
SES 15.582(0.000) ***
289 28.1% 19.09 3.44 0.20
1028 100. 0% 18.23 3.52 0.11
1 0.05 **0.01 **%0.001 . .
» 3 « »”
2 o o SES
(F=23.286 p <0.001) “60 (F =15.582 p <
” 9 7 0.001) SES o
(F=4.048 p (F=2.867 p<0.05)
<0.01) * oo« ” o

(F=3.125 p <0.05)



40 6 : N 557

113 ” “

21.00 19. 50 \

©
o
S

FENRHTISE
KREHRYTIHE

18. 00 V 18. 00 V4

17. 00 17. 50

00 90 80 T0E B0ERUE MPEUT  ER/AER/TE KEEH K¥AB GRUERBE
FRAFRE HHBE

19.00 20. 00| /\
18.75 ; / 19. 50
o
/ #19.00 -

/ B\ d
P— S // A\ —

/ 17. 50) /
17.75 &

17. 00)

©
o
=}

©
)
o

FEHRNTHE

©
o
S

BHREUTF  5-10H7T 10-20H7%  20-50%78  BOHERMUE Ei ke S qkiquﬁ qﬁfﬁ o EER
KEFRA BubAR

19. 50|

SEMRHTIOE

18. 00| //
17. 50

® 7 &
HETSESA4A
2
5.4 SES. SES
1 ;
3 SES. (B=-0.14 p <0.001)
o F 0. 001
(F=17.235 p<0.001) 2.1 ;
o (B=0.20 p<0.001)
R 0.137 3.1
SES. N o (B
13. 7% . SES =0.22 p <0.001)

(B=0.11 p <0.001) .



558 2020
3 SES (n =1028)
B B t p
( ) 10.75 1.53 7.05 0. 000
0.18 0.22 0.03 0.82 0.412
0.07 0.01 0.22%*%* 5.7 0. 000
-0.03 0.13 -0.01 -0.22 0.828
0.29 0.25 0.04 1.15 0.249
0.02 0.09 0.01 0.24 0. 807
0 0.1 0 0.04 0.971
SES 0.03 0.03 0.04 1.21 0.228
0.05 0.01 0.20%** 6.66 0.000
-0.07 0.02 -0.14***  -4.28 0.000
SES 0.07 0.02 0.11"°* 3.26 0.001
R 0. 137
F 17.235%**
5.5 SES (B=-0.08 p<0.01)
4 SES o
o F 0. 001 (F=32.163 p< (B=-
0.001) o 0.32 p<0.001)
R 0.195 SES ; SES (B=-
19.5% - 0.24 p <0.001) SES
SES o
4 SES (n =1028)
B B t p
( ) 46.81 2.00 23.44 0. 000
0.66 0.46 0.04 1.43 0.153
-0.22 0.03 -0.32%**  -8.78 0. 000
0.36 0.51 0.02 0.71 0.476
0.21 0.20 0.04 1.06 0.289
0.35 0.22 0.06 1.62 0.105
0.19 0.26 0.02 0.71 0.478
SES -0.39 0.05 -0.24***  -7.35 0. 000
SES -0.11 0.04 -0.08%" -2.65 0.008
R 0. 195
F 32.163%**
5.6 SES) M( )
SES . M( )
F 0. 001 (F =
N o 13.641 p <0.001) o
VA S Y( ) X( R* 0.100 M
SES) .M( ) W( ) . Y M (B=-0.16 p <
XW( SES ) MW( 0.001) X (B=0.11 p<0.001)
) o X M
5 o 2.3
( ) o M X o

(B=-0.08 p<0.01)



40 6 559
5
B t p R’ F
X( SES) X ) 0.12°*  0.03 3.56 0.000  0.081 12.254%**
X( SES)  M( ) —0.08** 0.03  -2.65  0.008  0.195 32.163***
M ) S0.16%F% 0.03  -4.76  0.000
X( SES) ( Yoo 0.03 300 o001 0100 13641
5.7 (B=-0.0l p>0.05) Y X.W.M.
6( XW MW M (B=-0.14 p<
). Y X W X 0.001) . W (B=-0.04 p>
(B=0.12 p<0.001) XW(  SES 0. 05) SES
) X
XW 3.3 ; MW (B
. SES = -0.07 p<0.05)
3.2
. 3.4
M XWXW Xw
6
B t p R’ F
X( SES) 0.12°**  0.03 360 0.000 ,
W( ) 1 ) oatt 003 6.99 o000 122 16830777
X( SES) 0.12°**  0.03 357 0.000
W( ) ¥( ) 0217 0.03 6.96  0.000  0.122 15.204***
XW(  SESx ) ~0.03 0.03  -0.89  0.373
X( SES) Z0.08%*  0.03  -2.64  0.008
W( ) M( ~0.08%* 0.03 -2.72 0.007  0.200 26.609***
XW(  SESx ) ~0.01 0.03  -0.24  0.812
X( SES) 0.117°* 0.03 3.28  0.001
W( ) 0.20***  0.03 6.63  0.000
M( ) Y S0.14%FF 0,03 —-4.31 0.000 140 14.086% "
XW(  SESx ) ~0.04 0.03  -1.26  0.209
Mw( ) ~0.07" 0.03  -2.41 0.016
6 N
SES
o SES ;

SES



560

2020

.(2007) .

. (2020) . .

( ) (1) 215-223.
.(2014) .
(6) 57 —60.
.(2017).
(6) 521 -
526.
.(2017) .

10(1) 19 -20.
. (2004) .
( pp-474 —478) .
(2014) .
( ) (4) 68-72.
_(2001).. “ ”

Ahuvia A. C. & Wong N. Y. (2002) . Personality and values
based materialism: Their relationship and origins. Journal of
Consumer Psychology 12(4) 389 -402.

Allen M. W. & Wilson M. (2005) . Materialism and food secu—
rity. Appetite 45 314 —323.

Bates T.C. Lewis G.]J. & Weiss A.(2013) . Childhood soci-
oeconomic status amplifies genetic effects on adult intelli—
gence. Psychological Science 24(10) 2111 -2116.

Belsky J. (2012) . The development of human reproductive strat—
egies progress and prospects. Current Directions in Psychologi—
cal Science 21(5) 310 -316.

Belsky J. Schlomer G. L. & Ellis B.J. (2012) . Beyond cu—
mulative risk: Distinguishing harshness and unpredictability as
determinants of parenting and early life history strategy. Devel—
opmental Psychology 48 662 —673.

Buss D. M. ( 1995) . Evolutionary psychology: A new paradigm
for psychological science. Psychological Inquiry 6(1) 1 -
30.

Chan R. Y. K. (2001) . Determinants of Chinese consumers’
green purchase behavior. Psychology & Marketing 18 ( 4)
389 -413.

Christopher A. N. Drummond K. Jones J. R. et al. (2006) .

Beliefs about one” s own death personal insecurity and mate—

rialism. Personality and Individual Differences 40 441 —451.

Christopher A. N. & Schlenker B. R. (2004) . Materialism and
affect: The role of self — presentational concerns. Journal of
Social and Clinical Psychology 23 260 —272.

Cohen S. JanickiDeverts D. Chen E. et al. (2010) . Child-
hood socioeconomic status and adult health. Annals of the New
York Academy of Sciences 1186( 1) 37 -55.

Ellis L. ( 1988) . Criminal behavior and r/K selection: An exten—
sion of gene — based evolutionary theory. Personality and Indi-
vidual Differences 9(4) 697 —708.

Flouri E. (2004) . Exploring the relationship between mothers’
and fathers’ parenting practices and children’ s materialist
values. Journal of Economic Psychology 25 743 —752.

Griskevicius V. & Kenrick D. T. (2013) . Fundamental mo-—
tives: How evolutionary needs influence consumer behavior.
Journal of Consumer Psychology 23(3) 372 -386.

Griskevicius V. Tybur J. M. & Delton A. W.(2011) . The in—
fluence of mortality and socioeconomic status on risk and de—
layed rewards: A life history theory approach. Journal of Per—
sonality and Social Psychology 100(6) 1015 —1026.

Kasser T. & Ryan R. M. ( 1995) . The relations of maternal
and social environments to late adolescents’ materialistic and
prosocial values. Developmental Psychology 31(6) 65 —70.

Kim Y. (2011) . Understanding green purchase: The influence of
collectivism personal values and environmental attitudes and
the moderating effect of perceived consumer effectiveness. Se—
oul Journal of Business 17( 1) 65 -93.

Kim C. (2005) . Antecedents of green purchase behavior: An ex—
amination of collectivism environmental concern and PCE.
Advances in Consumer Research 32 592 —600.

Li L.Y.(1997) . Effect of collectivist orientation and ecological
attitude on actual environmental commitment: The moderating
role of consumer demographics and product involvement. Jour—
nal of International Consumer Marketing 9 31 —53.

Mainieri T. Barnett E. G. Valdero T. R. et al. ( 1997).
Green buying: The influence of environmental concern on con—
sumer behavior. Journal of Social Psychology 137(2) 189 —
204.

McCarty J. A. & Shrum L. J. (2001) . The influence of individ—
ualism collectivism and locus of control on environmental be—
liefs and behavior. Journal of Public Policy & Marketing 20
93 -104.

Mohamed M. M. (2006) . Antecedents of Egyptian consumers’
green purchase intentions: A hierarchical multivariate regres—
sion model. Journal of International Consumer Marketing 19
(2) 97 —127.

Nikulina V. (2014) . Do race neglect and childhood poverty
predict physical health in adulthood? A multilevel prospec—



40 6

561

tive analysis. Child Abuse & Neglect 38(3) 414 —424.

Parsons T. & Edward A. (1951) . Toward a general theory of
action. Cambridge: Harvard University Press.

Richins M. L. & Dawson S.(1992) . A consumer values orien—
tation for materialism and its measurement: Scale development
and validation. Journal of Consumer Research 19 303 —316.

Saad G. (2007) . The evolutionary bases of consumption( pp. 18
-19) . Mahwah NJ: Lawrence Erlbaum.

Schiffman L. Sherman E. & Long M. (2003) . Toward a bet—

ter understanding of the utter play of personal values and the
internet. Psychology & Marketing 20(2) 169 - 186.

Shrum T. M. Meccarty J. A. & Lowrey T. M. (1995) . Buyer
characteristics of the green consumer and their implications
for advert. Journal of Advertising 24(2) 71 -82.

Thompson S. & Barton M. ( 1994) . Eco centric and anthropo—
centric attitudes toward the environment. Journal of Environ—

mental Psychology 14(2) 149 -157.

In the Perspective of Evolutionary Psychology:

Childhood Socioeconomic Status Values and Green Consumption
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Abstract: From the perspective of evolutionary psychology this paper seeks to investigate the relationship among childhood socioeco—

nomic status( SES) adulthood personal values and green consumption. As tested on a sample of 1028 adults in China the results sup—

port that adults from the lower SES original families tend to have higher materialism values and select less green consumption while ma—

terialism values mediate and China traditional values moderate the relationship between the childhood SES and the practices of green

consumption. Furth more the age generation education level occupation types and current SES will also influence adults’ green con-

sumption behavior.
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